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2) DIGITAL MARKETING 3 s (TYPES)

1) SEO (SEARCH ENGINE
OPTIMIZATION)
2) PAY-PER-CLICK
3) SOCIAL MEDIA MARKETING
4) CONTENT MARKETING
5) EMAIL MARKETING
6) AFFILIATE MARKETING
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@ DOING A JOB( a1 & arv 512 S11H1)
@ < &1 BUSINESS
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Digital Marketing Kya Hai

Digital Marketing =1TH ¥ & 9dT Ioldl g, J§ U kg M Marketing e 313[35 A1 Digital
CELE & ST Addd Digital, Gadget use X Market FAT 8. dgeld TAT H Tl
HTH PN Tl BN AUBT TGl T I@T ¢. Tel &l Word T use [har a1am §. ar=r g
Words Ei§?—|’ ar Popular Word %’

o Digital

5l W RBfoed &1 Adas FgeX AR Soetelc § § 3 U Soacias 3arsd §. A
FUST &I e ComputerBﬂT Internet Y ITRI H A &l ?«I__'W &, 3T & AT H §A
Tl Internet Connection 3R Mobile T Laptop TTET. Secieic & ToaT O IR AT
§. 3157 Secaic I dolg § & &8 3R 319 58 Website W & 7| &.

e Marketing

AR FT BET AdS QYU 81T &. oAfhed SdaTr ey fedT off TasT et 377 &.
3T T Marketing T HAddld ST STl &iar. Marketing T Hdols & Product IT
Services T Information ITSFATIN (Customer) deh ‘:IE?HFH S WART AThICIT FT AdAS
ST GHST B 0T ﬁl’ﬂgﬁ? off @8 8. ofera %O Company Marketing & doc, & 81
Sales T HIH FETAT &. Marketing 3R Sales ST &T Role 37eTT - 39T &.

Computer 3 Internet T AGE H Product IAT Services FI Promote AT & Digital
Marketing Fgdl g SHHA Target Customer I Target el Sgd TE . Offline
Advertisement I News Paper, Handbill, Hoardings 87 T & Company I 39T Ad

fe@ar §. ofeheT Digital & Sirf Target Customer & & Ad fe@dr &.




Digital Marketing

Kya Hai
Full Guide

1n Hindi

Why Digital Marketing

f2fSicd AR T FH @I H FIET IOl Nolee A JATAT § AT & Advertisement
Campaign I Track T & Thd g1 31T & THIT H AN & 91 THI H AT &F
IAT §. UH A Hoarding AT News Parer H o137 Ad &I cRE €ATA Tal &l g. Digital
Marketing % Existence &l JgI dolg &. THT & AT FT AT 3TAas & | & 3R
Bl =6 ¢ 8. Tl oeT 319eT 1A & ToIT egeX 3R Internet T SEIAT X @ ©.
RPN & Online 817 AJAE internet Use dat o Ul Eh_é' SRUT ’6\'

T Product, Service, Place, Institute HT SATARRT
T 9o 9X 379 92 & 39 & fov
Education & faIw

Matrimonial Help

Job Vacancies

New Business Idea

Advertise Idea

Online Business

Mobile Recharge and Bill Payment
Train Reservation

Product Sale Purchase




$+Ic§-s FHoard &t ché. H1H & 99 g ¥ user Online 8 & &. 319 B-ﬁF-lFiBFT FIr gia &
Comment § ST& Far3iT. Digital 817 & FHI 3R 44T G gIar §. Small Business
Promotion & ToIT 8ff g 9gd R £

Benefits of Digital Marketing

ar Wk | Marketingiﬁf ST €. 98e Traditional (Wm) ¢ Modem (3-]'[%@[3?)
Gl 39T SO WX effective . Traditional Marketing T efell H efeea Ak
fAefo@d FROT & SI1er 399 §

. fFEET g &

e HH Rolec 3T A 8.

o 3TN ® Related Customer &I Target fRAT ST Tl .
o U Monitor T AT BT &.

. Brandinga? T ug ag?r 39ArefYy grar &,

e Customer @ feedback oI=IT 37T &Il §.

 Enquiry & sale # Socl AR AT § SGoldl g.

e Overall @ HH FIdl 4

e Report ST 3TTHT &Il &.

Digital Marketing ke liye kya karna hota hai

Website

Social Media Presence

SEO Knowledge

Internet Knowledge

Advertisement Campaign Knowledge
Content Writing Skill

e & & & o o

Digital Marketing Kaise Kare

gHs TIT Website 3R SEO &I SITeIehRI &1+l 37TaRIH §. SI§ AT Online BlAT Bl Y&
R ar 39ar &fas &1 3R O information & T&IT Internet 9% dependentm [& gr
AT, TH H Product 3R Service Provider Company Customer & faIT Online Advertisement
QB‘\" . Free & 9999 Promotion & foIT Ig Elg?f &l FIOR gfIR §. Fead & ar Jg
Free §. offchel, UHT o1&l §. 3H% TolU 3T9ehl HHT ¢alT aldT g, High Internet Connection




I SR Bl &. [Sieteh O TAT § a1 Gg @ I ¢ Toledsh I TAG gl § AT
ST A8l & ar Seo Professional &I hire ¥ &.

SEQO (Search Engine Optimization) =8 Ta= & fou EFQ-' institute § oifeheT, ST9 e fordT

LiveProject‘Tﬂ'Wﬂﬁm Sl AleT gl 37HHT §. T @Idl & SEOh a & 9dr
g. U&h glaT g Experience g. PH A & I 8l Experienoem g. Ifc SEOH aﬁé{

Problem g dl & Blog & SEO Category # fol&@ 31T Blog &l U¢ 3#HIG HXdl § 39 it

Ush 37TST SEO Professional & ST,

TSI Company, Coaching Institute, School, Colleges & S IAAITae griear off 39sr qref
Fr gOR & T digital aur online internet marketing shl HgIXT o @I %" IR Owe ot Bﬁ'
TEr . dl 38 AT § S 89 digital aur online internet marketing & CART fra-forg
9hR H advertising X Thd o.

Display Advertising

Blogging Ad

Text Ad

SEO (Search Engine Optimization)
Sponsored Search

Social media marketing
Mobile Ad

Email marketing or Email Ads
Chat Ad

Floating Ad

Web Banner Ad

Frame Ad

Pop-Up/ Pop under Ad
Expanding Advertising

Trick banner

Interstitial Ad

Online Classified Ad
Adwords

Supplemental marketing

Digital Marketing Se Paise Kaise Kamave

Digital Marketing & 4 ¥ FARS



fordT #ff Profession & YT HA & foIv 3F a¥ A Working Knowledge T S &.
SHITSIT Digital Marketing & 98 FAT & T 9% a0 # #T Working Knowledge T
glar dgd SIE §. 384 TaIT Digital Marketing 8 & H dd™ 3T FH Points h &1L
H SR gl TR &

o SO YW FA & ToT 98 3T T Blogging 8. T& Micro Niche Site ST
3IR Related Service 31X Product Seller Company &I Advertisement & folT mail 1.
AT dF HYHT P WSFe Jg7 g9 Ag off I Ad g7 S,

 Local Marketing &Y ¥ Client =TT Hehdl 8. 919 School, College, Coaching Institute,
Salon, Beauty Parlor, Massage Parlor, Event Company &l Digital Advertisement 3T
ST TEH ST g §.

o Digital Marketing &T @&TH Metro City # STeal 3R a6 e I1ar §. Fife Igi
F Business Owner &1 AT ST T

o IfE BIC A (C Class City) T a1 Y dT gl H1H FA AATT §.

. EI%’ U website & EI?\T’ ¥ Bid T H1H O=GT 37 Ihar & 39 Fiverr, Odesk,

Freelancers.

Customer Refence & &' Customer fHerar g. sHIfaT ST ot ST FY AT M Y
ar dAel L. fedT @1 off 3R 7 I@aAT e a1 &, [ Keyword @R Customer 379t
Website I Rank FETAT I & ITe dg AN9H THT g dl HL IT IT Business Owner
Sl WIh - HI% &l &

Challenges in Digital Marketing



» Digital channels

&g digital channels $T o1 ¥ Professional BT &5 Lk A HH AT ISdT § ST
Profesional & foIT ensr ﬁﬁaﬁ' FT FHIH T &.

e Competition
Digital channels traditional Advertisement T Jeledl H ST 98 ¢ Torad gqehr

STEAATT T har 8 business size & a9 & fIT 3T §. STTAT 319

consumer attention &1 Track & Ir=ar 8ff ﬂfljm' g I g
e Data Volume

%% Digital Channel 8 &7 go7g ¥ Data 8iY qg S g arar . I3 Handle
AT o ARFT FH ¢ ma@rdataarmmaﬂagﬁaﬁﬁﬁ?ﬁ%.

Digital Marketing Assets

Assets T Hdold ¢ Digital Marketing & foIT Profesional 3R Business Owner &1 fohed A1t
$r T gIdT B. @Eﬁﬁ%?{\fmﬁ%amﬁ@é.

website

Blog posts

Ebooks

whitepapers

Infographics

Interactive tools

Social media channels (Facebook, LinkedIn, Twitter, Instagram, etc.)

« Earned online coverage (PR, social media, 31X reviews)

e Online brochures
e Branding assets (logos, fonts, etc.)

Uses of Digital Marketing

Digital ZdT #H @IET Cab, Hotel, Food, Departmental Products 3 AT |TT Heoll HI 3TeToliSed
&G W & 08 off gl S| & Al e & o Digital marketing &7 SEqHTS
fhaT ST 8. hording AT Newspaper, # Ad G Related I Customer ! Target 3 GTall
9gd ﬁf‘\’\qﬂo{ STH &. offehe] Digital T SEIHT related Customer I target HIA o [olT &I
frar Srar ? Market # ar die oI Business ?.'

o B2B (Business to Business)
B 2 B & Adeld § UAT Product i Service ST Business Owner &1 f&&r STaT 8.

S8 Web designing, Digital Marketing, Office Stationary, Software. SHH Business



owner 3791 product 3R service §@=1 & folw gﬂi’ Business Owner Company &I
target T g.

. B2C%F faw
B 2 C T HAdeld Company &I Product 31X Service Direct Customer & faT 8. 38
Coaching Classes direct Customer T &I 3T9aT Service &dT &. TV Freeze, AC S
Showroom AT Distributor direct end User &l &I HTHT S9dT 8.

Digital Marketing Steps

Digital Marketing Steps

Digital Marketing & Desired Result & ToIT %S Tips ¢ Seg St #fa e 8. 39
39 Digital Marketing & Use & STe¥ atel Terms 8 %8 T&a &,
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e Search Engine Optimization (SEO)
S process ¥ Website I optimize TRIT SATAT § THEA Serch Engine H 3T

Rank THeT Teh. Website 3{IX Blog 9 IR g ol Traffic ATAT % Organic, Social,



Referral 3iR Direct. o7 T8l 7 & Organic Traffic 8 3O &. Organic Traffic &
fT SEO ga IT& &

o Content Marketing
AT H g3 Iy ggel TV 9X Advertise 3Td & User Channel Change Y ST 2.

S8 91 2 Min &T Break 37Te7 o191, afehel Y 8T User Channel Change &Y ST
£. Youtube W S Video ST HHT 8 Ad 3Tl & AT user 37 Skio X T &.
ST+ §1¢ Content Ad 3T AJAS Information & &I H & ad fg@mr = a9,
S8 fREr Movie H Coca-Cola T Cane TR@RIT ST §. I8 87 AdET & gq dig

% Ad®I Content Ad 8T ST §. Product Review 3T Ad#T & U Part .
e Inbound Marketing
ST Add ‘full-funnel” approach g1l & TSEA Online Content & SEJATA &

user &I attract [HaT STAT . TSTY 3¢ user & Customer TTIAT AT §.

e Social Media Marketing
AT ﬁ Social Media websites & To/9% HAce ¥ Brand 39T Branding I Product

Promotion X I&T &. U8 Awareness §Gs7 H help fAerar &. A" User & Product
T Service Sale T I Ulso\i 38% 9N H et ded T 9™ A1d %’ SHI Pros
3R Cons FT &. SHHT use e, Fd 3R FaT FAT o1 T &

e Pay-Per-Click (PPC)
IE Advertisement &I g & 3Tol a0 §. 9H Success ful sale & ToIT g Pay
T ISdT &. Successful Sale T FJSE Per Click & T Publisher I Pay fopar
SITAT . 88 TolU Google Adwords T STAHTS TohdT SATAT &,

o Affiliate Marketing
gg performance based advertisement § TS G& commission fAeTar &. Affiliate Link &

TSI sale 81917 3dAT Commision TSI, SRTHIT FHT E-commerce Company

Affiliate Marketing &T Option &cil .
e Native Advertisement
g Content-Based Ad%r e Taboola, Revcontent, Adnow, Adjebra Content. Ad Ig

T Website Native Ad Sl 8. T& CPM (Cost per mile) 3iR CPC (Cost per click)
aldt % @ Publisher H F FA §. |y




